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CORPORATE
PROFILE

Our operations are integrated throughout the value chain from sourcing
of raw materials, refining, processing, packing, branding to marketing and
distribution to end customers under our own brands.
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Produces and sells vegetable-
based edible oil and fat
products in bulk form primarily
to distributors and factories
involved in the production of
confectionery, bakery products
and other food items.

Produces vegetable-based edible
oil and fat products, in consumer
pack form and sell under own
brands and under the brands
of third parties, primarily to
importers and distributors at
destination markets.

CONSUMER PRODUCTS RANGE

Our range of consumer products include cooking oils, margarine, rice, sweetened
condensed creamer, evaporated milk, cheese, soap, detergent and premix powder.
We are continuously working on expanding the products range.




